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- RP repA U E 11041 n/EOQJAntEA cak Al AGAd: Al-OOHHOE AAOA
hrOGAT EUWACEE hE DBOAI EAN
- NAQEOEQAOAA AA 20 AOOANAAOELHh OOAOE AA A
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publicului (Deutsch'PR Gesellschaft

n/5 diort AElL O Ol A AL EAAQAOH: BDiATIELEEAAON I AO0OA&
AEAAOAN in AnsOEAOOE ey TrrucAli ToQAAENL & 2 Allid AOAAOAA OO0
DOTGOATA AR SAAveEGL AR YIOA EAI 0RO ADDD O EAOEOO EAEN
(AsocE A TnEA )T GARR).AT ET T Al &

0:0AA OEAA pOA]l AlSEE] 410 s, DIOAIE AA) Alid OOEOQOOEA A«
OAMMAE T AT TOh scAT-OEAER&AOOEE oAl OAAEI AN O ATTO
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Una dinO QA D OE T tATcAc AREE ILET (EEcc AbsArccAAOEROERORAIT TEE A
ATstnOATHOOT - Bdvar® BeayE Brystallizing Public) Opinion ((1923)

e AAOAAQAA T ARAITCARAEE ICEOA WA (HOATHAT EELdON DOAT EA
DIEE A EATE A JIEE OO0 pOOTdAOCE: AR Al QAT AR 1OTUAOA PT O E
PDOAITL EAE 8 MOOEAL Rature HIEIHIc A 00Q068) OAARK I 1LORODAD LA ETl A
AOADONATAPOTIEAAOAA V- DIAT SEEEAAOA N HDAOOOAOEOAN | A
timp ce, in «opinia teoreticienilor de !la |Dr. 'Rex Harlow Foundationofor Public (Relations

14



2A0OAAOAE AT Acla%A OAAOEl I hia Ol AHOE All A A D GEIOBEA A O
WAl ACAQE AdnAbuiAAOAITHAT:T OOEAOEAr rd-Al hHOOAAEI EOAA HE
Alin 0T cEAAOA heceythrl sALoACA OAN o AAAAD OAOAICcHE AT T BAOAO

2RATATEELA DOAIEAAADE O@E PAMOED @G - A AERRAGAE GAD(
OA vAEG I DOATEAOCHICAOAAAARAAALAROORAADOE AviOan AOAAA:
to Public Relations)

0cAlc AR AT OEanBDAOOK N 2 AIWIHIHTASEDTITd AALEET AA OA
AOTa@alOl Elvduadich@AITHTED AD OA - BMEGERAED EA T A Ol AE <i1hnOCAT  E
Practices,2nd ed., 11980)

2ATATEIEd At BOAWEAA OO Orc £OLATEA olsdATACAOEAI
0a 0O AA N AAEQINOE s yndeardAA-DA E KEL (BaBkin B ArBnAf(RublistE v T A,
Relations: The Profession and the’Practicel,988)

RATIADEBEIA -D.OAN GERA Adl 1D/ O AOBAA AADaTAT@G O0a EA
OB OTIA AL AAEET ET E Neland&EieWmI€ PubjiciRelgtiong)p A A

0cAle AApaAl [ Oéavic BAAOO Artlusedih GQridIE1OID Gie HRichaEE \WeinerE E
$EAOEI MAOUI B s AAEALATL Abligelcbi-O0F BAAOET IO OAIT Al
AQEOOAETEnizAl EOQAL)O& < ATTATEUWAUAR O& o pOApAAADOAUA
in sensuliintereseloruntE ndEil AEQEAhni:GOOD OAO 1T OCAT EUAT EAS8

$ENnDOLAOHAA OAAAOA:  EELT Ol -E£EAhIOAINAIEETI A B
OlndEI-AEOEAIOAQ i obilnOCALEUAT EANAAOOA: QanililAT ET &4 (
yolata EATLA PAEOA IO OATNEARDBA IADRAGERIE I JEMA ODAIGIGOA A A

co-fondator al Ruder [Finn/Public'Relations.

liceccAAAAARE CcEAAARO#IOOTVE BRI BATLOAOY) QuusciOT T 1§
OANIATEE A :DIOAL EAALAORDOAADAEDEAROBAEAAN] ADAGE
PDILUEOE OAsay dtiO:0AbIT dT  OCATHEUATI-EA L REIDOAI EAOI AA A
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D deAAEETEINE A ofEl QAIQAOATOAN Are ToEAOEOA&AA " AOE
DOAIEAAVOOL O AAOEOEQDIOR HORGADDO A TAGA LT &El OBAT C
D& ol EbdAcntAdlcloDin AT O A AL (Bublit Re@ifohsETheAProfessior-and tieE D OA |
Practice,1992).

4 1O trahsAr IOO0AT OEA O 1AA © EAAENOA T OAEAOOGIHVHE ( AOI
OADOA UETLNO&c: Al -OlicEA AOA AublichiA Bivedse TR vederkd Btinged A& 0O

rezultatelor/ obiectivelor dorite (Contemporary Public Relations, 1955).

Practicienii D:A-Q o Q& bl r AN HITABANABTOMOOE A& I AAEET EOEE O/

2ATATE E LA 2D OA T EA BrezG Oy OedbietieOlbe (odd) A OA EAAA

3DAAEATEROEEAH TOLORINADLELEYDOADATIE ALATGA £ 1 0.
AOOAEA betayd AY-O B AOATATAC T EBEIEOA 1HE I VAE -Bdhl ET AO
Harrington (Forbes, august1992)

2ARTATVBEETL:AcDOAITEARAIOA T AOAAL adcac AOOAEIey I DAAE
OEl Dl dcp:OA OlevAill AGAT OahbiAAAOAE OOl A AAAOAOR EAO
WO OA AT TnO Q& yilvarAin gripDAA EAOA- Mishadl CediteOGuenilldPRD OT D OF
(1994)

2ATATBIETAnbD OAITEE /ﬁkoTAch)AAi 1A4) EART O Odstieyideat AAA 1 4
AAA OOAINQatigli Al ETa Y\ i OE;GOOE DigkDEldoh (fracticiand LostE 1T E
Angeles,1991)

2ATATBEETA D OAIEAA coyp T OAAT T & nOa nAlHOTIEAE AAA
AAOA AT T OAAUE oA pentrd B AdnOOIn obBiliv O OFFadKE Wdilton, D AT OO C

O E AADiadabARuder FinnPublic'Relations (1995)
2ATATEBEIADOAINEAAAINTIOOE OOBEA - ACaO0O0OA AET O
DinAditic B loli EzQD At A AGHE Adiadtilisil sdcigilyie Grégory(1991)
2ATATEIEEAADOADOAUVET O& i nAEAAAOAAHDBEAOEE HE (
DO A HA ACEHODBurssh Blarsteller
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PDOAd EAAhiccQard-EAALOELEEAA (e AAT OAAOAA cETHOAOAODI OE
DinAd EEEAA  HEN Q& ADTEAA 0DOINCOALA AAAADEOT A T A
- Denny Griswold,editor al Public Relations'News

2ATATEELACDOAINEAA: cAOHAAOAT EQu:OT IPAAEO AA
DAOAADI EEhcOAAREET -AHOA- Mark Bowig, D difodal Mbter foaes A OA A
magazine

51 spcODAAEAT EOQOO: yuli coQALATIE EduD QAL EA A Az OT AT |
Alnin Ol BA&OEE: AHAE OBATLEAT AT ANODAIMAIT OOA-P@CAT EUA
Jeff practician (Grand RapidsMichigan, SUA).

Cuvintele cheiepentru definirea conceptOli O E-l«A AhiOAT AT EE DPOAI EA

i Deliberare z AAOEOE OAOA A AR 2001 AOOAETL OANINET T ADa

gulcleoAd ACAOA RIO&I SEOOMEUAUACEL EIOIAVEE hE 04 DOE

U Realizarez I «cAAOEQOEOAOQAc AEEAEATL Q& -AAI2210 nOA AAUA

ETAEOEA orOAD I OTcAE i OCAT EUACEE&m# 011 AY OAAAOOA O
OEUAOh: 1 AQ: cAOY O AEEAEAT A AOOA 1T AE 1 AOAN

U#dn oI EAIAOA | AFabtiatdaAde RP  prédsuipane nuldoar: transmiterea

ElEiO A ol EAERAE cthE pirA ETAOAA 011 0 OAAA EE AE]
U & OdiA EAL AL puteinvolbDdesh@ A O 1naginAlt AGAINAT IO AT OAODO

rOQAT BUAME EndAAEA AQODTAE cAY AT AAOEOEOAOAA AA 2
de la nivelul dewéarf.al.conducerii.

i ConsenszO 1110 Thtre AETHOOA T AEAAOEOA I
AOET - CAOAA AL IHOATOQOINOE: S

EDAI A A

> ©
o

>
o P

I OCAT E
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NaGEDQATOARTGFAR TTE AAT OAAOE

i InTegnOACIATOOInce QAT IOA OEA orhiEcrA buntAddiBit®mAl A Ol
OABR 100 11 AQHOAITOEANIOCAT EDA <ElcdiAlcao rhE dcAATITT T EAA
1 EcopO AT DOd i ARAEETEOEE pHE PFAOEIVGAOEE icAlrEGA EEIT T O
la valorile etice, llarmoralitate- corporate soA E Ashon QA OBl OAAEIEOUR 1T A AT

U oAl rAJVED i 2l O idiOlsOE in 2.00unhE, cAdaca BOTEAOET 1T E
OlslratcOO0AOAGEANNE T DAOAOGEO y1 1T OCAT EUA EEN

i InTeont&bnd coEfe@OO1, fic Al [eDAOAT, AlnlaOhriaEEA: AT A A
OB AAERRE filcom2:0are hiEin AdisheOTEAA QAN AARAOELETNAEODAT OA

asemenea.

Intr-b i0<EtliiO O EcO Ot EA L ltiguri delimdagk®: 01 0ai  AO

u Yok AC Ed AjAT AORRBAL G Q& QR A AT AAWH GEEQRO AAEBAAE A /
nATE A OA cgelperdA A0 AA O AhBAMCEA A0l Gl - GEAIQEO E§OIO: EAOA |
OOAAOEA Oa) £ZEA ADPOAAEAOA&QSB

u 0ATLO OB A OADhE sty dire GAOGOETI:AOAA AAAOOT OA
i-autenticitateaz OO AA OEA 204 1 QAccAAUAUA DAL OTIWATL T AADO
nPOi-AOOAT T 06 OAIl AN

i-adaptabilitateaz Aol T pAABDIO O OAAOEAOa nEEALNARA]I ET AAE

energic, dur,tare;

FTOAAOZD G EAOI 100 A OAADOA AT AO AAAI AOA EEI

o>

4ANAE Ty A R B AOAUA fd s@edialistuluiin RP

Rol tehnico-specializat), (|c-AA-O/Eahii A QaiicAAOE OEQ&aIcE OPAA
OAd: An nEAL, oAO i cA R EANN T OCATIE UAOAA AR n-AOATETL AT OAR
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AAAOOAA I AAOATETIA: 110110 0 TIAGAEAT$ AT AGAT - RAEAAPAEAE I
AAOE OEO&radEniiAiQcatOf speCOAA colnAE . cOBEAEA A AACODAAEAI
OAODITHOAAELEOUR VAT dOHEAAOAA A£ET AT AEAOA hE AT

Rol strategicz DAOO EAED & slcAvorAd £ELEOA A vAE: AT AAT O
00.QATIE UAWEAER A ACAODOELAA: D OEIOOA: AlvOAIcA HhE A

ATnin O -EAAOA) i AOAOT OAOAQI: ACABOAOETOOITIATI EAT E
A

hiOABD Q& OELITdQiz b ExpdnDE e EELnErO:taAEED WA O Adktdazab@d | A O A
AACOATBDInEETALIT A ET AOAA OOAAAOGOI OES8
Rol consultativ-formativ z 1) EA Oé&l AT de OO OA T & A, cBADAAEAI
h Elo/AAINEOd AAdstitEicitAT CAEA E AE ET OOEOO EAEN

s o~ A s s s oA s ~ - ~

Rol managerialz Aol b A OA A AAOEOEOAOAAL AAri20 hE AT I

instrumente specifice altor compartimente: iinstrumente de gestiune » aatthlui, a

PDInAlE EEAAIOEER s AlnT00i 1 61 CAOOEOI EE hE 111EOI OE

DooliildQare NAEET EOA A 20

RP -au (fost cconsiderated dd\ |11k:O 1in@ Ol OEdI POl OFEreny® OT DPACA

Bl &l Ol A EESR nyDAOOOAOEOTAS R iyl inAdnACAOA OAAED
noi concepte:

~ s N s 9~ A ~ - PPN

g dbAAD OOL PRAZZPR QARADR Bi2i6A1 thin AAOAAOAOEUAO bHC
ETvE&OAdiniA OAIccA cdeDET EAE D OAINEAACRME AOOA AAUAO |

ElOA OhaicCe iAhd:OT EAAOA IcAEEketg. AEAOA C AT 1 Ol EAAOA

U#oh P AAD OO ToratAAmnyAdtOD § MIAIOIAOC RAD (il O EIAGIOE)T i AA A,

tn cadrul marilor firme private.

1 Invernizzi, E.,Manuale di relazioni publiché Le tecniche e i servizi di bagdc. GrawHiill,
2005
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%Ol O EAP2A1L A EETT O 00AI EAA(
- Thomas Jeifersofal lll-ic AcA-sc®OARAA ET0OA vAld«35hqh A0 1 7
#hdeQOAQOT, OEnHlt repprrx hubl A pA L de B ETAQ: sOOATANEES AO (

JrineBEWOAOCETNIOQI O AE Al T 01 EOa E bil EOEAAS
- 1882 7 la Yale ILaw-School;.aDorman EatonA < 1-:0:0 On (E1 sODA 1 E TAAO Al
ALii i EROET olé&caylnerAIAOA £ 1T OAA OAOI AT 61 AA 028

-DOEIImO1 tesd adAOAIOADQD A Lcell db ECEviD O EAQEE AT £ OO0
ElcOQAyHzH0OEI:OPent21a UAT EcstollicluA EALIB 0AT.00O A AOE
WEWOT ihiintA iy h/EBEL ToAO 11§yl AP Ol R x 6OMITHAEOADAO
#niil E OOAA QR maAlpoAa OOE i AA TdwildAE EdlsDInOOATOr T AT AO
DaoOET-OALALOAICATWEET T O DOAT EAA 11T AAOT A8

-Succesul-comitetluidA d o A A OA O BELAQ DA " AOTAU O cO0& V1 EFEE
deOAT ATEE D OAIEAA  BDATHNOOOACADI BAA DOAAOEAEI A #H
ATpObil OATINEE cr® OAAO T octhr ATCAOA T1CES %l AAOOE AN cco0-ed AOT O
AL CAEAOQ DA AOTLAUOBDATOOOIVAIT AOAApubliEe. ETI D1 Al AT O

-nbnulAT2Ohernpw @bt AOTA U0y HE pDOADEA&LIOAOAOAA
EOTAAIAL OALRA OAT IOAOEAANALADOIEAOEAER &I 1T OET |
HEc AAloAs e D OB ET T QEAE W fEOTAA T AldOpenird a 1A demddsird EE O
AL EATIT Bl hOimOaEi-ADic Bl -0 nAOET-¢AVHRE nOAOEOLZAAA AA

AleEAAOAOaN

AlAl EEEAAOAN

RBOA AAUAAUGE PR OAAI EUAOEN

BOAOGOAMNOA HEILOROAOOI OE POAI EAN
RO OA AEEREATIO&NATAO AOOIAE cAY]T A AT 1 01 EAAOA
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InTacti AAO EEOEOAOQAA coAAICOAdALEE nDIOATIEAAR AT I
El-OAOlmhE A@OAOI q
A #oninOIE AAOA A OKIT-AQAOES hitAD& PAIZOAOOEAAIL 4
personalul O GATIEUA EAES
A #nlnO1-E AAOA AAQROAO Ayoil MOAD OAQA e ylie AEAOA T O
pOAl EA&B
#dnlnO1-E AAOAA A OAOT @M peydi pGAT-AOAT h OA AAO
AOopDIBD OIAIEA AL IO EOAOAA I AAL & OAO OF AEA
de opinie, mass media.

Botvcali AREEETOAOTI A ETTATA AA ET OAOAOS

#onbob it AT2O A A onfard BR Sodidty/of APhérica

- Consilierea

= Cercetarea

- 2RAIACCEEI A AO DPOAOA

- Publicitate

- 2ARTACCEEDLARAO AT AOEE T OCAT EUA EARE

- 2ARTACLBEINACADO AT T OT EOAOGARA

= Afacerile publice

- 2R A EEINACOOAOT AdidAduDAT AN OOOYT CAOAA AA

- Evenimente speciale

lerarhia efectelor z 21 EVACEIAAT, 20081 te20AiUhcc AQO OO nOAT OEA
procesul de persuasiune intervin 3-etapeldistinctedh A O-AvccOA {OOAAAA yvT AAAAAT
e
-%OADAVAEARAOEOQE& N YA co AAOA DOAT EAOT AOAT OF

o

-%OADAA TN CI-EOEOA R cyileasAMOA, DOAT EAOT AT 1



-%OADAVAT Ll OBEO& Ay Tle ADOAMAOUT T A 11T AEEEAGS

- s, A N s oA o~

$EOOOBEAOD EAl: ODAAEAIL EMOEIT.01 2AR 10251 @dsa:AT T AT E

US/Department of Labor):

$ADAOOAIL IRTIOA: AAcro2 | ET OAOT A hE A@OAOT AQ
- #h A AOA 41000 AR BADOAL RRAOKROEC: EIOAOAEA A
brOGATEWANLEAE thhEntdiAl AOEE AADPAOOAIT AT 601 OEN
- Coordonatorii de proiecte z A-A O A4 h 'l ADDispeckide WEBRRA -« OEUVUAAU& C
ALOdeEOn A OAT EIAT O 00AIO - AT, Ol EO4a AAOACT OEA AA b
-3 DAAEALERNOEETAGDPAO EE y1 Al O1 EAAOAN

-4AETEAEAT EEI) AOECOO& «inli QEOOE AAd I AAEOAOAR

s A s oA o~ -

Ei-OAOAALE Ol Al rToEOAI O1-E GEQ TANE CEEOAMDaAN 1 - ADAGH T+ AEAMEA 1T AU A |
palier complementar al sistanelor interne adiacente.
2ARATATEEISA i AAEACc2OA Qzc0OALATVEAC AQndDOAOA 1T 0
ATin Ol cEAAOATTuQImAA: BOAOQE OAQIHEDOOIEUAOAA 04 ODOT G
realizarea unei reviste -a; presicconsistente ini fiecarei zi, prik QA H QA OAArizarkad 111 E
hOlra 00 hhOE AAADAOEDLEE YYD OAOA8 1 AAOAOAODI T A
ELACENEE D OALEAA ‘Ao OIIAE pIcQCATNWEUATL EEVOAO A DOI
OAAb&alIcAI DOAIT E
A E

s s s A

ADOI OE OEUAOS
InTtnodiolisAnic o AERTIOA OAD A IOEADE UIAA EGAI-ATEE]L A DOAI E/
1. hAOTabalEOAAINEI ACETEE T AOAT AOI OE
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Crearea unuiprofil media; pozitiv

ylluELOATITIAOAAAOEOOAET EE DPOAI EAOI OE TET O

2

3

4 I AOT & 0&liEQAAmuAtdiéaAl EET T O AO A

5 #OAHOAOAA AT OAE AA DPEAT &

6 Yol ELOATHAOA A £EAAQTOETD 10O AACARAAEUEA 11 AA

7 b AGT a0alEOAAINOAICATVEAE I/ AAoATLOIEAAOA AD
picOANT EAI EQ

8.

(2005), Effective media relations: How to get results)

$ARE OAI ATEERAAAABEGBOBOOA OAAAOT Al ATl AT O OAR
Ol ACA AAAOOA 1T AEAAOEOA PI O Z£ZE AOQOET OA 1010 I AE
media favorabile cat mai ample, fapt posibil doar

2AT ATEET A T AAEA AAOET h yAEAAOEOEOCARAADARAT I
intrumentul prin care PR-O1  y 1T AAAOA4a Oa 11T AAT AUA [T AAEA OOE
agenda building, adaptandeOA y1 DAOI AT AT T4 1A AROAPOAOEI A #

EEAEATT A OAT ATEEIT O | AAEA

2AT ATEET A T AAEA AO AAARAOAOAO AEEAEAT OA y1 AA|
A UITAE T AAEA AAaOAEA OA AAOAOAAUé@ntrnbaddasisa O 0O0I
OPAAEATI EOOOI OOAAOGEA Oa AOIT 1 AOAa &I AOOA AET A

1. #AOA AOOA OI1 0l 1T OCAT EUAT EAEe

| AAOOA OA ET &£ OATTA y1 11 ATMAIETIEGEAROAAEIAADHK
orgll EUAT EAE OOT 10 cedaA B A ®IOEIORATHOR AOOET AAOAA HE D
DOAI EAOI OEh AAOETTAI A H#E ET OAOAAIT A 1 OEh UITA

Spre exemplu, un furnizo de servicii variate sau o companie mare, cu multiple
AAOEOEOATE OA AOAA TAOI EA AA 1T Aii OTEAAOA AEC
auocOA OA AAOAOGA AEOAAO O1 OE DPOAT EA OAOGOOYT Oh O

2. Ce publicuri sunt eseniale pentru atingerea succesului?
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